
Incredible India

Year 7: Unit 4

Key Words

Urbanisation
The increasing proportion of people 
living in towns and cities.

Rural to 
urban  

migration

The movement of people from the 
countryside to the city.

Push factors
Things that make you want to leave an 
area. (In this scenario, things that make 
people want to leave the countryside.)

Pull factors

Things that make you want to come to 
an area. (In this scenario, the things 
that make people want to move to the 
city).

Shanty 
Towns

An illegal settlement where people 
have built their own homes out of 
scraps and rubbish. Also known as 
slums.

Population
density

How close people are together –
measured in people / km².

RURAL TO URBAN MIGRATION

Rural to urban migration is the movement of people from the countryside 
to the city. They do this due to a variety of push and pull factors.

Push Factors
(leaving the countryside)

Pull Factors
(coming to the city)

• Poverty in the countryside.
• Lack of jobs. 
• Farmers life – hard work for 

little money.
• Natural disasters can destroy 

crops and lose farmers money. 
• Lack of services.
• Poor quality housing.

• More jobs 
• Better quality housing.
• More healthcare services.
• Better education.
• More things to do / more 

entertainment.
• Better paying jobs. 
• Not as affected by natural 

disasters.

WHERE IS INDIA?

India is located in the continent of Asia. It is in the South of Asia in the Indian Ocean.
It has the Arabian Sea and the Bay of Bengal on either side. The capital of India is New Delhi 
but the largest city is Mumbai.

DHARAVI: SLUM OF HOPE?

When we say Dharavi is a ‘slum of hope’ we are saying it has 
opportunities to give people the chance of a better life. There are lots of 
opportunities in Dharavi.

SOCIAL ECONOMIC ENVIRONMENTAL

-85% of people have a 
job.
-Low crime rate.
-Excellent sense of 
community.
-Some children get the 
opportunity to go to 
school. 
-Houses have access 
to clean water and 
electricity.

-Slum makes $1.6 
billion dollar a year. 
-15 000 factories in 
Dharavi that create 
products. 
-Pottery and fishing 
industries.
- High streets with 
lots of shops and 
cafes.

-Massive recycling 
industry – 80% of 
plastic is recycled.
-Some homes in the 
centre of the slum 
are made of decent 
materials.

INDIA’S CULTURE

Culture is the social norms and customs of people in a particular society. 

--India is very diverse in terms of religion. Most 
people are Hindu or Muslim.
-Arranged marriages have been the norm in 
India for many years – the average age of 
marriage is 21.
-India is very famous for it’[s herbs and spices. 
Curries have spread all over the world.

-Traditional clothes are saris for women 
and panches for men.
--Cricket is very popular in India and 
India has won many world cups. 
-The national sport of India, however, is 
hockey.INDIA’S PHYSICAL AND HUMAN GEOGRAPHY

PHYSICAL GEOGRAPHY

The main physical features 
of India are the:
-Himalayas Mountains
-River Ganges
-Western and Eastern Ghats
-Thar Desert
-Decan Plateau

HUMAN GEOGRAPHY

Most people live in the 
west and the east of 
India due to the physical 
landscapes. 
Some of the main cities 
are:
-New Delhi 
-Mumbai
-Bangalore
-Calcutta 

IMPROVING LIFE IN DHARAVI

VISION MUMBAI
Vision Mumbai is the plan to demolish the flats in Dharavi and build high rise flats for the 
people to live in. 
These will take up less space so the land can be sold for other purposes – the land is very 
valuable as it is on the edge of Mumbai.

SUCCESSES FAILURES

- Flats were more stable which mean they 
wouldn’t collapse in the  monsoon.

- Have working toilets which will improve 
sanitation. 

- Some people in the slum will be re-
homed for free.

- No room to carry out the pottery 
industry as the flats are too small.

- Only  people living in Dharavi since 2000 
who live on the ground floor will be re-
homed.

- Nowhere for the people of Dharavi to go 
while the flats are being built. 

- Close together – eyesore on the 
landscape.

- Turned into vertical slums as people 
couldn’t afford to look after them.

DHARAVI: SLUM OF DESPAIR?

When we say Dharavi is a ‘slum of despair’ we are saying it a very 
negative place that doesn’t help people to have a better life. We could say 
they end up getting trapped in poverty.

SOCIAL ECONOMIC ENVIRONMENTAL

-Clean water is only 
available for 2 hours a 
day.
-People work in very 
dangerous conditions.
-21 people live in 1 
house.
-500 people share 1 
tap for clean water.
-4000 cases of sickness 
a day due to diseases.

-People earn less 
than £1 a day.
-Businesses are 
illegal which means 
they don’t pay tax –
government can’t 
invest in the slum.

-Open sewers cause 
diseases such as 
cholera and typhoid 
to spread.
-Air pollution can 
cause breathing 
problems. 
-River Mithi is heavily 
polluted which 
causes disease to 
spread.
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Globalisation
The increasing connectivity between 
different countries around the world.

TNC
Transnational corporation – a company 
that operates in more than one 
country.

Global
When something impacts multiple 
countries.

Sweatshops

A nickname given to the factories in 
poor countries that had really poor 
working conditions for is workers.

Call centres

Businesses build centres where people 
answer the telephone to customers to 
help solve their problems.

Infrastructur
e

The physical layout of a place including 
roads, power and buildings. 

INDIA’S GLOBAL IMPORTANCE

TRADE
Petrol and jewellery are 2 products that come from 
India. Toyota and Hyundai also have factories there. 

BOLLYWOOD
This is the world’s movie capital which is worth $2.28 
billion a year. These films are exported to the rest of 
the world.

TAJ MAHAL
The Taj Mahal is one of the 7 wonders of the world. It 
has been called the jewel of Muslim art and attracts 
visitors from all over the world. 

SPORT
India have a very successful cricket team and has 
produced some of the finest cricket players

INVENTIONS
India invented the first flushing toilet, the number 0, 
shampoo, algebra and were first to mine diamonds.

GLOBALISATION

Globalisation is the increasing connection between different countries around the world. 
We interact with other countries more now than ever before. Big companies have started 
to operate in more than one country.

NIKE AND INDIA

Nike is an American TNC that is engaged in the design, development, manufacturing and 
worldwide marketing and sales of footwear.
It has factories manufacturing their shoes all over the world with 7 located in India. 

POSITIVE IMPACTS NEGATIVE IMPACTS

• Jobs are provided for local people 
and wages are still higher than if 
they worked as a farmer. 

• India gets paid money by Nike –
the government can then invest
this money in improving life for 
people. 

• Sometimes companies invest in 
other projects such as schools or 
health care centres. 

• Employees can earn as low as 20 
cents per hour.

• People can work 77-84 hours a 
week. 

• Workers are abused and hit by 
their supervisors if they don’t 
work fast enough. 

• Sleep in poor conditions in the 
factories.

• Child labour in factories.

HOW DOES GLOBALISATION OCCUR?

Countries connect with each other for a variety of 
reasons:
• Trade – countries buy and sell products to one 

another to make money. EG. Food.
• Tourism – people go on holiday to other countries 

and explore the world.
• Business – businesses operate in more then one 

country to grow and make more money. 

IMPACTS OF GLOBALISATION

The increasing connectivity in the world has had many 
impacts on rich countries as well as poor. 

POSITIVE NEGATIVE

HICS
• HICs have outsourced 

work to poorer 
countries which has 
meant products are 
cheaper for people. 

• Import products and 
foods that can't be 
grown in their 
countries due to 
weather conditions. 

LICS
• Helped these 

countries develop as 
factories and tourism 
has provided jobs for 
people to help them 
earn money.

• Gain money from big 
companies locating 
which they can invest 
to help people.

HICs
• Loss of lower skilled 

jobs as many 
companies sent 
factories abroad. 

• Some areas have 
become run down and 
derelict as factories 
haven’t been 
replaced.

LICs
• Workers can be 

exploited by rich 
countries. In the past 
companies have paid 
really low wages and 
people have had to 
work in dangerous 
conditions. 

• HICs may buy 
products off LICs for a 
low price so they can’t 
afford to get out of 
poverty.

TNCS AND GLOBALISATION

TNCS
TNC stands for Transnational Corporation. This is a large business that operates in 
more than one country. It could be the headquarters is in one country but it 
manufactures somewhere else. 

WHY DO BUSINESSES COME TO INDIA?

▪ 350  million people speak English in India which is the world’s main trading 
language.

▪ India is mid-way between western countries such as the UK and the far east Asian 
countries. 

▪ India is awake when the USA sleeps therefore companies can operate 24 hours a 
day. 

▪ India has lots of skilled workers particularly in the IT industry.
▪ India has a huge population of 1.1 billion which means that people will work for 

little money as there is much competition for jobs. 
▪ No environmental laws – India doesn’t have as strict regulations on things like 

pollution so they can do whatever is easiest.
▪ Sell products in places like India. 
▪ Cheaper to get raw materials from.

VIRGIN MEDIAAND INDIA

Virgin Media is a British TNC that provides television, internet and phone networks for 
people in the UK. 
It has call centres located around the world with some in Bangalore in South India. 

POSITIVE IMPACTS NEGATIVE IMPACTS

• Jobs are provided for local people 
and wages are higher than 
working on a farm or in factories. 

• People are highly educated in the 
IT industry as there is investment 
in this. 

• Companies can operate 24 hours 
a day helping customers. 

• Movement towards tertiary and 
quaternary industries in India 
meaning people get better paid.

• Jobs are lost in the UK as call 
centres move abroad. 

• Workers are still paid lower 
wages compared to their UK 
counterparts. 

• Workers may have to work longer 
hours. 

• Customers in the UK are 
sometimes unhappy that call 
centres are abroad. 


